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Franziska Jostock, Porsche AG Stuttgart

“Stories over products — How Type 7 drives cultural relevance
beyond automotive”

Sebastian Thone, MEILLER Aufzugtiren GmbH, Miinchen

Enhancing Profitability through Product Differentiation and
Customized Client Solutions

Lukas Breustedt, locandis Hamburg

,»Bridging the analytics gap: Location-based services in brick-
and-mortar retailing”
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Branding is about emotions.

EoE = Economics of Emotions.

The DREAM GAP:

Understanding your target groups.
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Marketing needs a framework:
The BRAND CANVAS.

[
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UNIC B o
Strategieentwicklung GmbH
BRAND S P i
CANVAS Strategy Process Interaction
° Brand Heritage Brand Signals Brand Insights
I Values (laim / Visuals Core Customers
Identit Brand Leverage Brand Energizers Brand Heroes
¥ Portfolio Innovations /lcons Internal Branding
Brand Media Channels Brand Brand Stories
c Paid / Owned /Earned  Distribution Channels Content / Virals
P Brand Spaces Brand Experiences Brand Ambassadors
Communication Locations Actions / Involvement Heavy Users / Supporters
Brand Pricing Power Brand Brand Loyality
R Price Premium Recommendations Product Mavens
Results Brand Equity Drivers Brand Image Brand Relevance
(Financial Markets) Non Customers Non Customers
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1. Customers do not like advertising.
(Content is king.)

Type 7.

[ I
UNIC
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1. Type 7
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2. Creating value is Marketing.

Capturing value is Pricing.

Working on a B2B Pricing Strategy.

UNIC

Strategieentwicklung GmbH

2. Meiller
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3. Customers do not like advertising.

Exception: in a buying context.

Location Based Marketing.
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Marketing is changing.

Some observations on Pricing.

1.
More Pricing Power

to the Headquarter.
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2,
More Process Intelligence

for Pricing.

3.

Some players get amazonized.
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,,t0 be amazonized®...

ama;on.de ©) ;isg%na::ncﬁﬂiiga" Alle ¥ amazon eigenmarke
=7 prime

— Alle Kindle Biicher Fresh + Prime Video Coupons Erneut kaufen

-48 von 235 Ergebnissen oder Vorschldgen fiir "amazon eigenmarke”
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4.
More Grip

on all Distribution Channels.
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5.
More Dynamic Pricing

and Price Testing.

6.

D2C will be a Game Changer.

10
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7.
Platforms economics
will gain relevance

also in B2B industries.

Are these trends

relevant for your business?

(You'd better be prepared.)

11
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Some life hacks.

RMB

Read More Books.

12
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Books:

Go for Curated Content.

‘ PF'H P‘R\VA“TE L‘INI\VERSIT\“
Mike Berners-Lee

HOW BAD
ARE
BANANAS?

. You might be surprised.

The Carbon Footprint of
Everything

Seite 26
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MO GAWDAT

Adjust the Code Your Brain:
that Runs Your Brain

Garbage in:

Garbage out!

Prof. Dr. Hans-Christian Riekhof Vorlesung Internationales Marketing — Brand Management Seite 27
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#1 NEW YORK TIMES BESTSELLER

The"Anhxious
Generation

How the,Great Rewiring of Check your media menue:
Childheod Is Causing an Epidemic

of Mentallllness @

) " g - i i
,‘... L Social media has

> > ; B a tremendously harmful
‘ F 4

e

impact on society.

Jdﬁdtﬁdh Haidt

Coauthor of The Coddling of the American Mind

Prof. Dr. Hans-Christian Riekhof Vorlesung Internationales Marketing — Brand Management Seite 28
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LENORE SKENAZY

FREE-RANGE

HOW PARENTS AND TEACHERS
CAN LET GO AND LET GROW

B PFH | Frvate unversiry
of Applied Sciences

A review
of educational principles.

Recommended
for future parents.

Prof. Dr. Hans-Christian Riekhof Vorlesung Internationales Marketing — Brand Management Seite 29

MAGIC
WORDS

What to Say to
Get Your Way

— "'=-—-ln..--

JONAH BERGER

B PFH | st unveasry
of Applied Sciences

Learn to use
a powerful language
when you want
to be successful
in your negotiations.

See my Pricing Newsletter
»Riekhof on Pricing“ No. 81.

Prof. Dr. Hans-Christian Riekhof Vorlesung Internationales Marketing — Brand Management Seite 30
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Robert Waldinger 8230
TED Talks

i Marc Schulz — \GERGE

I H E A great study

on how to live a good life

based on
G @ D empirical longterm data:
Take care of your
Family, Friends

and Peer Group.
AND HOW TO LIVE IT

Lessons from the World’s
Longest Study on Happiness

‘Powerful’ JAY SHETTY

Prof. Dr. Hans-Christian Riekhof Vorlesung Intemnationales Marketing — Brand Management
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Yuval Noah

H ar ari

o~

'Skz‘lp:‘énj A really brief history

on information networks :

They create truth
or they create power.

Nexus

A Brief History of Information Networks
from the Stone Age to Al

Prof. Dr. Hans-Christian Riekhof Vorlesung Internationales Marketing — Brand Management
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How
Migration
Really
Works

A Factful Guide to the Most
Divisive Issue in Politics

Hein de Haas

4 PFH

You better stick to
empirical evidence.

PRIVATE UNIVERSITY
f Applied Sciences

SNA

Selective News Avoidance.

19.11.2024
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Sl.

Selective Ignorance.
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Check you News Channels.

Some recommended websites.

Our World
. ;3 Browse by topic  Latest Resources v  About
in Data

POPULAK rnCl0 O, Emissions

OUR MISSION

What do we need to know
to make the world a better
place?

To make progress against the
pressing problems the world
faces, we need to be
informed by the best

Economic Inequality Human Rights Poverty Energy Life Expectancy Caus:

Research and data to make progress
against the world’s largest problems.

13,183 charts across 119 topics — All free: open ac source

FEATURED WORK

Metals & Minerals

by Our World in Data

Seite 38
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Daily Data
Insight

Life expectancy al birth
80 years
70 years
60 years
50 years
40 years
30 years
20 years
10 years

Oyears; T 1
1950 1970 1990 2023

Data source: UN, World Population Prospects (2024)

‘ PFH PRIVATE UMV[RSITY
Our World
in Data

Our World
inData

Naorthern America
Oceania
Europe

Latin America and
the Caribbean

Asia
World
Africa

Only longterm data
really help to
understand society.

)
@
<
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Daily Data

Insight

‘ PFH PRIVATE UN!VERSITY
Our World
in Data

Drug use disorder death rate

Estimated annual death: ver 100,000 peoy
30
25
20
15
10
|
5 5
29
0
2000

Data source: World Health Organization (2024)

United States

318
Daily Data Insight: Since 2000,
deaths from drug use have
increased six-fold in North
Canada .
19.2 America
2021

C BY Seite 40
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Daily Data

Insight

B PFH | [P aratesy
Qur World ‘ ‘
in Data

People overestimate how many
immigrants live in their country

Perception:

What share of the
population do people
think are immigrants?

|

Australia 37% @

United States 33% ‘

Argentina 28% 8
Germany 27%

Italy 21%

Poland 15%

Japan 10%

Reality:

What share of the
population are
actually immigrants?

Australia 30%

? Germany 19%

‘d United States 15%
I Italy 11%

’ Argentina 5%
®Poland 2% Japan 2%

Data source: International Organization for Migration (2022); Ipsos (2023)
Note: Immigrants are people who reside in a country other than where they were

born. | CC BY
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Go for Evidence Based Management.

19.11.2024
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It Xmas time.

Go for Effectiveness

in your Donation Activities.

PRIVATE UNIVERSITY
f Applied Sciences

Evidence Based Donation Preferences. 4 PFH

GiveDirectly About v Programs v Evidence v Recipients Blog How to Help Q

Your donation empowers families in povérty Ll

to choose how best to improve theirlives:

MONTHLY
$60 $100 Other

Give $60 monthly

Poverty relief - Africa (edit program)

Giving from outside the US.?

Seite 44
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Go for a Better Distribution of Value
in Global Value Chains.

WHAT ARE

REAL
ORANGES?

Check out Gebana and buy
directly from farmers abroad.

-

ORANGES

GREECE,ORGANIC

Arrival of delivery: November,
December, January, February
and March

o KN
EUR 3.77 /1 kg

PRE-ORDER

gsebana
Store

19.11.2024
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See you at the Goettingen

Christmas Market.
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