
19.11.2024

1

Seite  1Prof. Dr. Hans-Christian Riekhof Vorlesung Internationales Marketing – Brand Management

Xmas Alumni Lectures 2024 
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Franziska Jostock, Porsche AG Stuttgart

“Stories over products – How Type 7 drives cultural relevance
beyond automotive”

Sebastian Thöne, MEILLER Aufzugtüren GmbH, München

Enhancing Profitability through Product Differentiation and 
Customized Client Solutions

Lukas Breustedt, locandis Hamburg

„Bridging the analytics gap: Location‐based services in brick‐
and‐mortar retailing“

The 2024 Xmas lecturesThe 2024 Xmas lectures
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Branding is about emotions.

EoE = Economics of Emotions.

Branding is about emotions.

EoE = Economics of Emotions.
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The DREAM GAP:

Understanding your target groups.

The DREAM GAP:

Understanding your target groups.
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Marketing needs a framework: 

The BRAND CANVAS.

Marketing needs a framework: 

The BRAND CANVAS.
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1. Customers do not like advertising.

(Content is king.)

Type 7.

1. Customers do not like advertising.

(Content is king.)

Type 7.
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1. Type 7
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2. Creating value is Marketing. 

Capturing value is Pricing.

Working on a B2B Pricing Strategy.

2. Creating value is Marketing. 

Capturing value is Pricing.

Working on a B2B Pricing Strategy.

Seite  10Prof. Dr. Hans-Christian Riekhof Vorlesung Internationales Marketing – Brand Management

2. Meiller
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3. Customers do not like advertising.

Exception: in a buying context.

Location Based Marketing.

3. Customers do not like advertising.

Exception: in a buying context.

Location Based Marketing.
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3. locandis
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Die 4 Hebel zur Steigerung der Pricing-Kompetenz

Marketing is changing.

Some observations on Pricing.

Marketing is changing.

Some observations on Pricing.
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1.

More Pricing Power 

to the Headquarter.

1.

More Pricing Power 

to the Headquarter.
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2.

More Process Intelligence

for Pricing.

2.

More Process Intelligence

for Pricing.
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3.

Some players get amazonized.

3.

Some players get amazonized.
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„to be amazonized“…„to be amazonized“…
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4.

More Grip 

on all Distribution Channels.

4.

More Grip 

on all Distribution Channels.
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5.

More Dynamic Pricing

and Price Testing.

5.

More Dynamic Pricing

and Price Testing.

Die 4 Hebel zur Steigerung der Pricing-Kompetenz

6.

D2C will be a Game Changer.

6.

D2C will be a Game Changer.
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Die 4 Hebel zur Steigerung der Pricing-Kompetenz

7.

Platforms economics

will gain relevance

also in B2B industries.

7.

Platforms economics

will gain relevance

also in B2B industries.

Die 4 Hebel zur Steigerung der Pricing-Kompetenz

Are these trends

relevant for your business?

(You‘d better be prepared.)

Are these trends

relevant for your business?

(You‘d better be prepared.)
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Die 4 Hebel zur Steigerung der Pricing-Kompetenz

Some life hacks.Some life hacks.

Die 4 Hebel zur Steigerung der Pricing-Kompetenz

RMBRMB

Read More Books.
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Books:

Go for Curated Content.
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You might be surprised.You might be surprised.



19.11.2024

14

Seite  27Prof. Dr. Hans-Christian Riekhof Vorlesung Internationales Marketing – Brand Management

Your Brain:

Garbage in: 

Garbage out!

Your Brain:

Garbage in: 

Garbage out!
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Check your media menue:

Social media has

a tremendously harmful

impact on society.

Check your media menue:

Social media has

a tremendously harmful

impact on society.
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A review 

of educational principles.

Recommended 

for future parents.

A review 

of educational principles.

Recommended 

for future parents.
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Learn to use

a powerful language

when you want

to be successful

in your negotiations.

Learn to use

a powerful language

when you want

to be successful

in your negotiations.

See my Pricing Newsletter

„Riekhof on Pricing“ No. 81.

See my Pricing Newsletter

„Riekhof on Pricing“ No. 81.
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A great study

on how to live a good life

based on 

empirical longterm data:

Take care of your

Family, Friends 

and Peer Group.

A great study

on how to live a good life

based on 

empirical longterm data:

Take care of your

Family, Friends 

and Peer Group.
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A really brief history

on information networks :

They create truth

or they create power.

A really brief history

on information networks :

They create truth

or they create power.
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You better stick to

empirical evidence.

You better stick to

empirical evidence.
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SNASNA

Selective News Avoidance.
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SI.

Selective Ignorance.

SI.

Selective Ignorance.
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Check you News Channels.

Some recommended websites.

Check you News Channels.

Some recommended websites.
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Only longterm data

really help to

understand society.

Only longterm data

really help to

understand society.
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Go for Evidence Based Management.
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It‘ Xmas time.

Go for Effectiveness

in your Donation Activities. 
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Evidence Based Donation Preferences.Evidence Based Donation Preferences.
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Go for a Better Distribution of Value

in Global Value Chains.
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Check out Gebana and buy

directly from farmers abroad.

Check out Gebana and buy

directly from farmers abroad.
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See you at the Goettingen

Christmas Market.


